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The Facebook user base vs. country populations

Brazil, 204 M
United States, 314 M .
Russia, 138 M

Ireland, 4.3 M .
Japan, 126 M

Denmark, 5.5 M .

Sweden, 9.1 M .
Belgium, 10 M .

Australia, 22 M .

Canada, 34 M . . France, 64 M
Spain, 40 M .
United Kingdom, 62 M

www.pingdom.com

Facebook, 800 M

Germany, 82 M

Facebook growth in
large markets 46.2M

22.1M

14.9M I

49%
India

In large markets where

than 19 million in the last fou
months. October 26 2010 to
February 24 2011.

27.1M

13.4M
.0M
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111% 92%
Russia BraZi|

2.6M

5]
55% 151%

Japan South Korea
Priit Kallas www.dreamgrow.com

1.6M

FACEBOOK

BY-THE NUMBERS

AN OVERVIEW

, Facebook has more than 800 million active users
! re than 50% of active users log into Facebook every

There are more than 2 billion posts liked and commented
on every day and 250 million photos uploaded every day.

75% of Facebook users are outside the U.S.

It is available in 70 languages Source:mashable

Moyemy Facebook?

* 800 mnH

* pocT 71% 3a 4 mec

® 33aBUCUMOCTDb!

obsessed #* facebook.

AS OF 2011, THERE ARE 500,000,000 ACTIVE FACEBOOK USERS.
APROX. ON EARTH.
HALF OF THEM ARE LOGGED IN ON ANY GIVEN DAY.

OF YEAR OLDS
CHECK FACEBOOK

RIGHT WHEN THEY WAKE UP..

ABOUT  CHECK THEIR FACEBOOK
ON THEIR SMART PHONES
BEFORE GETTING OUT OF BED.

THE 35+ DEMOGRAPHIC
NOW REPRESENTS
MORE THAN OF
THE ENTIRE USERBASE.




Last & manths Last 3 months Lagt manth Last 2 weaks Last weak

# Country Users Change s (t%) ¢« Pen ¢
1. United States 165981 460  +240 140 +0.15% & 50.28%
2. Indanesia 40829720 +314540 +0.78% & 16.80%
3. India 3@045000 +E6T 400 +1.79% & 324%
4. United Kingdam 30481300 +87B60 +029% o J4BBEH
5. Turkey 0473280 163520 -053% 4 394TH
6. Brazil 0453280 +1 151400 +3.03% & 15.14%
7. Mexico 0121400 +31B420 H10TR @ 26.78%
B. Philppinas 23752000 119460 -D44% & 26.78%
9. France 231248340  +5B 08D +025% & 35B%%
10. Garmany 21634380 +173040 +0B1% & 26.29%
11. Italy 20576700  +51300 +025% & 3543%
12. Argentina 17264 380 +175140 +1.02% & 41.78%
13. Canada 16908380  +52380 +0.31% & 5008%
14. Colombia 15688 BB0  +62 560 +040% & 35.28%
15. Spain 152089440  +147 08D +0.57% & 32.88%
16. Thailand 12881 800 +185020 +1.46% & 19.40%
17. Malaysia 11 B16 200 -10180 -009% & 45.17%
18. Taiwan 11183900 +10B700 +088% & 4B.45%
19, Australia 10659580  +17060 +0.16% & 50.13%
20. Venazuela 9573 B8O 40180 -042% & 351TH
21. Chile B9 BB0  +21580 +024% & 53.56%
22. Eqypt B929740  +1B700 +O21% & 11.10%
23. Paru 7429140 +122780 +168% o 24.84%
24. Poland 7112020 +B4B60 +121% @ 1B.49%
25. Pakistan 5506740 +22880 +042% & 311%
26. Metherdands 5361200 +119000 +227% & 31.94%
27. Japan 5241440 +2050980 +409% ¢ 4.13%

(78, Russia 4BEBI60 +217480 +468% @ 345R

Russia General info

Total Facebook Users: 4 868 360
Paosition in the list: 28,
Penetration of population: 3.49%
Penetration of online 8.15%

population
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KO/IMYecTBY
YYaCTHUKOB

User age distribution on Facebook in Russia
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bakers

* No1 n3 Hux no
pocTy (OKTAGpPb
2010)

* OA4Ha U3 CaMbIX
AO0POrnx CTpaH no
pekname B FB

Cratuctnka Socialbakers

TOP 5 brands in Russia
Facebook users

Brands

Facebook Pocous

TOP 5 media in Russia

Media brand

1765893 Comedy Club

ESET Nod32 Russia 210448 MTV Russia
$K 3eHuT 138610 MY3
Cheaptrip 87653 Afisha

Audi Russia 80009 PWA Hoeoctu

Facebook users

368 602
263 859
228998
141270
110 601




Share of all people are
aware of facebook

BpeHnabl n Facebook

Income
150k or more
100K - 150k
76k - 100k 1 2
51k - 75k
26k - 50k -
0-25k 13

* 33TpaThbl Ha peknamy B ceTax | 30%/roz

follow a brand

e cebiwe 50% - Ha Facebook

N~ L
of brand followers
will purchase that
specific brand

Education

Other
College Grad 2/
In College
High School

of logins update their
status everyday

THE RISE OF SOCIAL NETWORKING AD SPENDING

are located

Source:digitalsurgeons outside the U.S

== <2 Flowtown.

* poxon (64% ot $26K no $S75K) e

SPENDING

* B03pacT (52% ot 18 no 34 ner) R /

* N0ANbHOCTb (51% NanKHYBLUKUX
6peHa paHOB ero KynaT )

YEAR: 007 2008 2000 2010 2001



A TaK N1 BCe npocTo?

[pocTo HabpaTb MHOro ¢aHOB — HEeJOCTAaTO4YHO

(PERCENT OF RESPONDENTS)

* KaK npaBuabHO
caenatb cneymnanbHoe

” npegnoxeHne?
— 20/ * KaK oueHuTb CBOM
(0]
KOHTEHT?
FACEBOOK /
t MYSPACE TWITIER
= Last week's Fan People Talking People Talking About
Source: eConsultancy Position Brand/Facebook page  Fans SRNA R % b fare
1 Coca-Cola 24,589,345 < 0.32% 248,386 @
2 Disney 28,832,776 0.2 70TS 1.2%
o | 3 starbucks 25,512,989 0.51% 401,729 1.6%
H afl0 3HaTb CBOIO ayAMTOPUIO: 4 Oreo 23,124,875 0.16% 123,499 0.5%
5 Red Bull 22,454,385 0.37% 140,919 0.6%
| 6 Converse All Star 20,803,387 0.11% 51,277 0.2%
* Hapo Bnaetb, 4To dpaHam MHTEpPECHO! 7 Converse 20,186,588 0.12% 80,026 0.4%
8 Skittles 19,366,036 0.19% 105,879 0.5%
9 PlayStation 17,457,859 0.29% 98,097 0.6%
0.7%

10 iTunes 17,059,706 0. 11502
2561 Steve Jobs 1,223,338 327.00% 951,009

D

Source: Socialbakers



MeTpukn Facebook : oueHmnTe cBoto cTpaHuuy

npumep http://www.facebook.com/SMM4Beginners

facebook = [ suia Rakova  Home  «

COUMANBHBLIE MEAWUA ANA YAMHUKOB / SMM FOR \ Promote Your Page ‘
BEGINNERS * Insights

Local Business - Moscow, Moscow City, Russia - # Edit Info

Data through Friday | & Export Data H - ‘
Total Likes’ Friends of Fans’ People Talking About This’ Weekly Total Reach’
> 8,197 20:37% 2,523,339 ¢ 0.54% 100 4 53.85% 1,545 ¢ 2551%
Wall
E 'F”_f° At (1 e Total Likes noKa3blBaeT YNCN0 YHUKA/IbHbIX NOsIb30BaTenen Facebook,
riend Activity {1+ o
W Insights ]'IaMKHYBLLIMX CTpaHMLlly
Likes
Reach * Friends of fans NOKa3bIiBAaeT CKO/IbKO YHUKA/IbHbIX YEI0OBEK HAaXO4MTCA B
Talking About This Apy3bax GaHOB CTPAHULbI, BKAKOYAA cCamnx GaHOB: NOTEHLMAN, CKOJIbKO
([ welcome YeNoOBEK MOMKET YBMAETb NOCT

B PDF LIBRARY OF BEST S50CI
[ BEST VIDEOS COLLECTION | o Pepple Talking About This - NOKa3aTeNb YHUKaNbHOIO YMCNa Noael,

Bl J
: T;E:w KOTOpble «C034a1M1 KUCTOPUN» C y4acTUeM Ballel CTPaHWULbl 3a NOC/eAHI00
" ore Hepeno»*
About sede| o Weekly total reach — 3TO YNCNO «YHUKANbHbIX 1I0AEN, KOTOPbIE 33
Social media marketing, nocneaHIo Hedento YBUAENN KOHTEHT, CBA3aHHbIN CO CTPaHULEen»*

Facebook, Twitter, viral effect

MCTOYHMK: cossa.ru



Facebook Insights otBeyaeT Ha Bonpochbl:

Kuneaa an ctpaHmnua? Krto Hawwu ¢daHbl? Y10 PaHam HpaBuTca?

L

facebook
-

2 wall
i mfo
44, Friend Activity (1+)

B2 insights

Likes

Reach

Talking About This
[ Welcome
[ Por LBRARY OF BEST S0CI
BEST VIDEQS COLLECTION

4 Blog
3 Twitter

MORE~

About # Edit

Social media marketing,
Facebook, Twitter, viral effect
in marketing

8,197
like this

100

Search

BEGINNERS * Insights

Local Business - Moscow, Moscow City, Russia

10/16/2011 - 11/11/2011

# EditInfo

People Who Like Your Page (Demographics and Location)

Q a} Julia Rakova Home

Likes

Gender and Age’
34%
Female 33% 14% 11% 0.74%
13-17 18-24 25-34 3544 4554 S5
Male 59% 21% 6% I S—
s o K e
Countries” Cities” Languages’
1,533 United States of America 397 Moscow 4281 English (US)
972 Russia 265 Kyiv 1637 Russian
559 Ukraine 264 Malati 639 English (UK)
518 India 207 Dhaka 247 Turkish
455 United Kingdom 136 Lahore 89 Ialian
401 pakistan 128 stanbul 70 German

322 Philippines

More~

How You Reached People (Reach and Frequency)

All Page Content ~

Reach”
& Organic 7 g

200

? @4 Viral ? @ Toral 7

—~

\\/‘*_._/

101 Jakarta

More~

63 French (France)

More~

Unique Users by Frequency’

Reach

et z2 Gez 28 Mo s 3 a s &10 1120 21+
Visits to Your Page
Page Views
A Page Views 7 @ 2
o 22 oe 2 v s

Gender and Age

3.7%

Female 56%
. o — = ( =
Male 44% .i i- - “ 1.2%

Countries” Languages’

S -

12 Ukraine 7 English (US)

4 Belarus 2 Ukrainian

M o

. ] . .

: o * o Talking about this

s S

More~

e A i A v e

B Taiking About This?

- -

- .

A s

Date ? v‘ Post? Reach ? Engaged Users ? Talking About This ? Virality ?
11/11/11 ’.@ GOOGLE » B,OCTDEECKVIFI AB 529 31 17 3.21%
11/10/11 ’._@ VIRAL EFFECT: PHOTO Mix = fi 468 31 8 1.71%
11/9/11 ‘q COUMANEHEIE MEOWA - CANA 305 a 5 1.64%
11/9/11 ﬁ HOW TO MAKE VIDEOQ VIRAL: C 421 20 8 1.9%
11/7/11 ’-[_1 WHOOTPAPUKA: Ku3Hb cosper 579 294 32 5.53%
11/3/11 &T FACEBOOK: FASTEST USER GRC 326 26 9 2.76%
11/3/11 &T COUMANBHLIE CETHU: MOWUCK (367 33 14 3.81%
11/2/11 ‘T OMACHOCTb COLIMANBHBIX M 402 38 13 3.23%
11/1/11 ﬁ HOW TO MAKE VIDEQ VIRAL: T 413 30 14 3.39%
10/31/11 ’.@ HAPPY HALLOWEEN! Btw, there 433 65 — 4.16%
10/28/11 ‘T FACEBOOK: DETAILED VIEW oh 326 26 VI ra I Ity 3.07%




o —_— —
BbiCWwMii nMnoTax: = Engagement Analytics==

1) HACKONIbKO MOfl CTPAHULLA KOHKYPEHTHA
2) KaK A paboTato Hag, cTpaHuuen
3) nyywine NnpaKkTUKn

Oct12, 2011 - Nov 12, 2011 =

* 06wan oueHKa cTpaHuubl (100%) cocTonT uU3: General overview

Engagement Rate (CteneHb BoBneyeHHoOCTH): 35% I NN Key Performance Indicators
Fans (Mognucunkn): 10% ,
s —— Page sore
Content (Coaep»aHue): 30% 12""7“““*““ 58% ¢ (514
i ? ' * 2% t

Quality Post (Kauectso MoctoB): 25% s’ [ 0%
K — m m.lersgaER? Country Reach’

NloYeBblie METPUKM:

P — v 0.12% & ooz NiA

* Engagement Rate (cteneHb BOB/NeYEHHOCTH) — oo’ LI

KO/INYECTBO B3aMMOAENCTBUI Ha CTpaHuULe
KAUEeHTa. -

Posts by Admin on the Total Fans Graph™

Likes +Comments on a givenday
ER = # of wall posts mad? bypage x 100
Total Fans on a given day

ONA YARHWKOB / SMM FOR BEGINNERS Fans B.20 k | November 12, 2011 B COLANGHLIE MEHA LT SARHHRDE f SMM FOR

R BEGINNERS total 1 post
EE_ 1. post GOOGLE w QOCTOEBCEMRA A Bu waome, uro
carcais 150 FOT o0 Dis POseHRS SAIO0D MUKIANDMT
Mpr=THE

B.18 k

0.| COUMANEHBLIE MEQMA ANA HARHWKOE | SMM FOR
BEGINMERS total 2 posis

*Response rate (creneHb «0T3bIBYMBOCTH») —

B.l6 k
Ha KaKkolt % KommeHTapues $haHOB OTpearnposany
aZMMHUCTPATOPbI CTPAHMLLbI. N
B.12 k

* Quality Post(kauecTBo NocToB) M3MepPAET, KaK
CTPaHMLA NOCTUT : CIMLIKOM 4acTo UK, HaoboporT,
CIMIWKOM PeaKo, a TaK»Ke HAaCKOMbKO MOCTbl
aAEeKBATHbI MO AJINHE.

2. post: coyj
B.10 k welaT BT psad Erorrapon o Mpese n:

.| COUMANBHEIE MELHA ONF HARHHKOS | SMM FOR
BEGINNERS total 1 post

B.OB k 1. post: WHSOT

BANOTLTE, NXHOE

Oaada lladas ko A deslea



«Pa3mep — He rnasHoe» nnu «Kauecrso, a He Konnyectso!»

COLMAJIbHbIE MEAUNA /19 YAUHUKOB c 8000 ¢haros onepexcaem StarBucks
UK (484000 ¢paHoe) u Pizza Hut UK (466 000 ¢paHos) no BoeneuyeHHocmu (ER)!

Show leaderboard sefup |

“ MONITOR NEW PAGE COMPARE SELECTED PAGES RIS NI e clieF e

Picture Name

0 i pimaHut-uk

0 % Starbucks UK

~ “=  COUMATIbHGIE MEIMA [N YARHUKOB | SMM FOR
= BEGINNERS

o

M Mobuninbii MapreTinr

- Growth

Type to search...

Page Score Avg. ER =

9 315 Il ooy | 15U
44720 [HO6%) .||I|“|l ' (G8)
0 Y

4 e IIIl“ 1,530 %
0.11%
o o oontlllll (G8)
0 0 100

] H27
Taws  jiemy ...llllll“ W ||
] 50 100

) "
Tu | g 000% | NA

i

“ MONITOR NEW PAGE COMPARE SELECTED PAGES RIS NIRE e El el

Most Engaging Post Types

Most Engaging Post Types
Summary”

0.250

i ﬁ 0.200

Starbucks UK COLIMANGHBIE
MELMA GNA
HARHUKOS / 0.150

PHOTO 0000 gramug

0,14 0,21 [ starbucks
EVENT
0,11 NIA

SMM FOR
BEGINNERS
0.100
LINK
0,11 0,10
0.050
STATUS
0,05 0,07 I

Most Engaging Post Types
fram 12,10.2011 ta 12.11.2011

album video  application  swf music avent

Past Types
MAIHWKOB | SMM FOR BEGINNERS Most Engaging Post Types |

General overview

I ﬁ Starbucks UK Fan page score’

Page Scare
2

Fans

Gortent”

Engagerent”

Qualsy”

| &

Growth Rate”
18 678 + 4 %)

UK Kay

Page Score

T3% T (169

Average ER”
0,11 % & (008%)

Country Reach’
1,53 % + 006w

Benchmarking

Total Fans”

Fan's engagement’ | Wall Activity Index” Page Scors”

Oct 12,2011 - Nov 12, 2011 &

I ﬁ COUMANEHBIE MEQWA OA HARHWKOB | SMM FOR BEGINNERS
Fan page score’

Page Scare

et (R 10%

Ergageenert?

Qualiy”

ﬁ COUMANBHLIE MELKWA [N1A HARHWKOB | SMM FOR BEGINNERS
Key Performance Indicators

Page Score
58 % T (5%)

Growth Rate”

127 % 2%

Country Reach’

N/A

Average ER’
0,12 % & oz

Oct 12, 2011 -Nov 12, 2011

Trends”  Admin Wall Posts Response Rate’

Fan’s engagement
from 12.10.2011 to 12.11.2011

COLMANBHEIE MELMA NA
YARHIKOB / SMM FOR BEGINNERS

Pizza Hut - UK MoBunshiit MapkeTisr
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AGENCY == Heart of social media statistics

smpeople

KpynHenwnm mexgyHapoaHbIn
aHanuTn4Yecknn nopran
SOCIALBAKERS -
cneuuann3npyroLwmmnca Ha
CTaTUCTUYECKNX NCCIiefoBaHNSAX
couunarnbHbIX Meaua.

MapKkeTnHroBoe areHTCTBO,
cneumanmanpyroLleecd Ha paspaboTtke
cTpaterMm n NPoaBMXKXEHNN

B couMarbHbIX Meana

http://www.facebook.com/smpeople http://www.socialbakers.com/
+7 (495) 741 96 09 http://analytics.socialbakers.com/

Cnacubo 3a Bawe BHUMaHue!

http://www.facebook.com/julia.rakova
http://www.facebook.com/SMM4Beginners
http://www.facebook.com/MobileMarketingRussia
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